Win more contracts. Increase enquiries. Build a reliable pipeline.

Whether you run a commercial cleaning company, domestic service, end-of-tenancy specialist
or facilities management business, your digital presence plays a critical role in winning new
contracts.

Cleaning company marketing is highly competitive, local and trust-driven. Buyers often make
quick decisions based on credibility, visibility and ease of contact. This checklist is designed to
help cleaning businesses improve visibility, generate consistent enquiries and convert more
opportunities into long-term contracts.

Use it to:

v Strengthen your visibility in local and service-based searches
v Attract high-intent commercial and domestic enquiries

v Build trust and increase conversion rates

M 1. Your Website
Your strongest sales tool is first impressions; they win contracts.

[11s your website fast, mobile-friendly and easy to navigate?

[ 1 Do you clearly explain your services (commercial, office, domestic, specialist cleaning)?
[ ] Are certifications, insurance and compliance credentials visible?

[ 1 Do you showcase testimonials, reviews or case studies?

[11s it easy for users to request a quote or contact you quickly?

[ 1 Do you clearly communicate professionalism, reliability and quality within seconds?

A specialist digital marketing agency for cleaning companies ensures your website converts
visitors into enquiries, not just traffic.




C), 2. SEO (Search Engine Optimisation)
Be visible when customers are actively searching for cleaning services.

[ ] Are you targeting relevant keywords (e.g., “commercial cleaning company near me” or “office
cleaning services UK”)?

[ 1 Do you have dedicated pages for each service and location?

[ 1 Are your titles, meta descriptions and headings aligned with search intent?

[ 1 Are you publishing helpful content that answers common customer queries?

[ 11s your content structured to build trust and authority (E-E-A-T)?

[ ] Are you optimising content for Al-driven search and answer engines (AEO)?

Effective SEO ensures your business appears at the exact moment potential clients are ready to
hire.

? 3. Local SEO & Google Business Profile
Dominate your service areas and generate local enquiries.

[ 1 Have you claimed and optimised your Google Business Profile?

[ ] Are your services, contact details and service areas clearly listed?
[ 1 Are you collecting and responding to customer reviews regularly?
[ 1 Are your business details consistent across all directories?

[ ] Are you using local keywords and location-based pages?

For cleaning businesses, local visibility is one of the biggest drivers of consistent enquiries.

¢ 4. Paid Ads (Google Ads & Paid Social)
Generate immediate enquiries and scale your pipeline.

[ ] Are you targeting high-intent keywords (e.g., “contract cleaners for offices”)?
[ ] Are ads directed to relevant, service-specific landing pages?

[ 1 Are you using geographic targeting to focus on your service areas?

[ 1 Are you tracking calls, form submissions and quote requests?

[ ] Are campaigns optimised regularly to reduce cost per lead?

A well-managed PPC strategy provides predictable lead generation for cleaning companies
ready to grow.



@ 5. Social Media & Online Trust
Reinforce credibility and support buying decisions.

[ 1 Are you active on relevant platforms (e.g., LinkedIn for commercial clients, Facebook for local
visibility)?

[ 1 Do you share before-and-after results, testimonials or project highlights?

[ 1 Are you demonstrating reliability, consistency and professionalism in your content?

[ 1 Do your profiles link clearly back to your website?

[ 1 Are enquiries and messages responded to promptly?

In cleaning services, trust and reliability are key; your online presence should reflect both.

~/ Bonus: Strategy, Performance & Lead Quality
Turn marketing into a consistent growth engine.

[ ] Have you defined clear goals (e.g., “increase commercial contracts by 30%”)?
[ ] Are you tracking enquiries by source (SEO, PPC, referrals)?

[ 1 Are you reviewing performance monthly and refining strategy?

[ 1 Are you focusing on lead quality, not just volume?

[1Do you have a clear marketing plan for your cleaning business?

A specialist digital marketing strategy ensures consistent, high-quality enquiries — not
unpredictable spikes.

Score Yourself
0-15 ticks — Focus on the basics: website clarity, visibility and trust
16-30 ticks — Good foundation — improve targeting, conversions and consistency
31-45 ticks — Strong position. Optimise, scale and dominate your local market.

Want Expert Help Reviewing Your Score?



Book a free consultation with a specialist digital marketing agency for cleaning companies.

We'll review your checklist, identify missed opportunities and show you how to generate more
enquiries and win better cleaning contracts.

<> Book a Free Consultation



https://calendly.com/luke-loop-digital/free-marketing-consultation

